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THINK YOU 
KNOW WHO BUYS 
ANNUITIES?

Total annuity sales were up 14% in 2018 as more and more people from all walks of life are 
buying annuities.

There’s no way to tell just by looking at someone whether they 
own an annuity. They could look like coworkers, neighbors and 
friends as annuity ownership spans almost every economic 
class, age group and educational background. However, there 
are some interesting facts and figures that help paint a more 
detailed picture of the annuity landscape.

In a nutshell, an annuity is a contract between you and an 
insurance company where you contribute money up front and 
then receive payments over a period of time. Total annuity sales 

spiked 14 percent in 2018 to $232.1 billion from the previous year, 
according to LIMRA Secure Retirement Institute. Of that total, 
variable annuity sales accounted for $100 billion while total fixed 
annuity sales comprised more than $132 billion.

In September of 2018, the Alliance for Lifetime Income 
conducted the Protected Lifetime Income Index Study of 3,120 
U.S. adults between the ages of 25 and 74 that looked at annuity 
ownership by age, income, education, gender and more. Among 
those who do own annuities:
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Facts and figures shed 
some light on annuity 
ownership in America.
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In September of 2018, the Alliance for Lifetime Income conducted the Protected Lifetime Income Index 

Study of 3,120 U.S. adults between the ages of 25 and 74 that looked at annuity ownership by age, 

income, education, gender and more. Among those who do own annuities:

While the study determined that many people who own annuities are older, it was Millennials who 

showed the greatest interest when asked if the concept of an annuity was attractive. More than half 

of these individuals (ages 23—38)* who were surveyed said they were “somewhat” or “very interested” in 

the idea of an annuity. 

Clearly, protected lifetime income is something that many Americans consider to be an important 

part of their retirement planning.

If you think an annuity might be a valuable addition to your portfolio, schedule a meeting with a 

financial advisor. They can walk you through the different product offerings and explain how an 

annuity can suit your specific needs, no matter what your background may be.

Based on a survey from the Indexed Annuity Leadership Council

* http://www.pewresearch.org/fact-tank/2019/01/17/where-millennials-end-and-generation-z-begins

There is no guarantee that any investment will achieve its objectives, generate positive returns, or avoid losses. Investments in annuity contracts may 
not be suitable for all investors. 

Northern Lights Distributors, LLC, a FINRA/SIPC member, was retained to facilitate FINRA review of this material in order to meet certain requirements 
of The Alliance for Lifetime Income. Northern lights Distributors, LLC is not affiliated with The Alliance for Lifetime Income.
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While the study determined that many people who own annuities 
are older, it was Millennials who showed the greatest interest when 
asked if the concept of an annuity was attractive. More than half of 
these individuals (ages 23—38)* who were surveyed said they were 
“somewhat” or “very interested” in the idea of an annuity.

Clearly, protected lifetime income is something that many Americans 
consider to be an important part of their retirement planning.

If you think an annuity might be a valuable addition to your 
portfolio, schedule a meeting with a financial advisor. They can 
walk you through the different product offerings and explain how 
an annuity can suit your specific needs, no matter what your 
background may be.

Annuities are long-term investments designed for retirement purposes. The value 
of variable annuities is subject to market risk and will fluctuate. Product guarantees 
are subject to the claims-paying ability of the issuing insurance company.

Earnings, when withdrawn, are subject to federal and/or state income tax, including 
a 10% tax penalty for withdrawals before age 59½.

Some income guarantees offered with annuities take the form of optional riders and 
carry charges in addition to the fees and charges associated with annuity products.

There is no guarantee that any investment will achieve its objectives, generate 
positive returns, or avoid losses. Investments in annuity contracts may not be 
suitable for all investors.
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